CHP 9:  MARKETING PLAN

b) Small Business Marketing Activities
MARKETING PHILOSOPHIES:
a)   Sales Concept

c) Product Concept

d) Production Concept

e) Marketing Concept – 

-

1. WHY DON’T SMALL BUSINESS PEOPLE CHOOSE THIS ONE? 

f) Societal Marketing Concept

MARKETING RESEARCH PROCESS
     1.  Identify Info Required



a)  



b) 

2. Collect Data

3. Interpret Data

· One-Way

· Cross-Tabulation

· Statistical Analysis

4. Choose Course of Action

· MARKET SEGMENTATION – Leads to key to any business:  
· SEGMENTATION BASES
SEGMENTATION STRATEGIES

STRATEGIES

Unsegmented (Mass Marketing)


Multi-segmented







Target Market 1

Target Market 2

Target market 3

Concentrated

Target Market 1

Target Market 2

Target Market 3



-

MARKET POTENTIAL






Sales Forecast


1) 

Limitations































