To my Marketing 300 classes,

The rules for the presentation are as follows:  5 to 10 minutes.  Not everyone in your group has to speak, but all must be prepared to answer questions.  There will be a computer available if you wish to do it in Powerpoint format.

Good Luck,

Spencer Garrett

Marketing Project Paper

Style to use: Anything that is coherent.  MLA, APA, Turabian, etc. are for use when citing other people’s previous research or reports.  In this case you are doing original research, so this should not be as important.

Page 1:  Executive Summary:  you write this AFTER you write the rest of the paper. It should include the following info:

· A statement of the problem or opportunity being investigated

· A description of the basic research format that you used

· A description of your basic findings

· A description of your basic recommendations

In short, the Executive Summary is a one-page synopsis of what is in the rest of the paper.  Its goal is to let people know whether or not they should read the rest of the paper.

Main Body of Paper:  4-9 pages that follows the format provided in Chapter 5 and provides the info outlined in Chapter 5

1. Describe the opportunity or problem being investigated.  If you did any secondary research, what has that research shown.

2. Describe 

· Your Research Plan

  "Using surveys provided by the course instructor"

  "We surveyed 9 colleges that were assigned to our group by the course 

instructor"

· What method you used and how you chose to use that method to conduct the survey

· Anything else chapter 5 asks for 

3. Describe:

· Sampling procedures used

You already know what they are in this case, so you just have to read the book to describe whether or not you used probability sampling, non-probability sampling, etc.

· Which of the four types of errors mentioned in chapter 8 were you most likely to encounter in your research?

· What did you do to reduce the impact of those types of errors?

4. Collect the data.  Describe any problems you encountered here.

5. Analyze the data.

· Put it into table format One page per school, or one page per type of business interviewed (see sample excel spreadsheet)

· Put tables in appendices

· Describe your generalized findings

· Describe your recommendations

Appendices

A. Tables

B. Raw Data

