Chapter 1:  Intro to Marketing

· What is Marketing?  
· Goals: 

· Process

· Needs/Wants/Demands

· Needs: 
· Physical

· Social

· Individual

· Wants

· Demands
· How do Consumers Choose between different Products/Services?
· What is a product?:  

· Customer Value:  

· Customer Satisfaction:

· Quality:

· Total Quality Management (TQM):  

· Return on Quality (ROQ):  

· Ways Consumers Obtain Products/Services
· Exchanges:  

· Transactions:

· Relationship marketing:

· Grow new customers

· Keep and grow current customers   

· Modern Marketing System (pg 15) 
· Marketing Management:  
· Managing Demand
· Building Profitable customer relationships
· Importance:
Marketing Management philosophies
· Production Concept

· Product Concept

· Selling Concept

· Marketing Concept

· Societal Marketing Concept

“Connecting”

· Connecting Technologies

· Computer

· Info

· Communications

· Transportation

· Connecting with Whom?

· Profitable customers

· Selection: 

· Goal:

· Means:

· Marketing partners (inside & outside of company)

· World Around Us

· Global Reach

· Values and beliefs

Broadening our Horizons (i.e. church at noon—on Sunday—during football season?!)

