Chapter 12: Retailing and Wholesaling

What is Retailing?

Retailing

· Retailing can be                                                                                          :

· Direct mail,

· Catalogs,

· Telephone,

· Home shopping shows, 

· Internet.

Classification of Retailing

· Amount of Service

· Product Line (Tab. 12-1)

· Giant superstores called category killers are an emerging trend. 


Retail Organization

Retailer Marketing Decisions (Fig. 12-1)

· How do retailers establish a position in the marketplace?

Product Assortment and Services Decisions

Retailer’s Price, Promotion, and Place Decisions

Mall of America
· The Mall of America “megamall” contains more than:

· 520 specialty stores,

· 49 restaurants, 

· 7-acre indoor theme park, 

· Underwater World featuring hundreds of marine specimens,

· And a two-story miniature golf course.

The Future of Retailing

· New Retail Forms and Shortening Retail Life-Cycles

· Growth of Nonstore Retailing

· Increasing Intertype Competition

· Rise of the Mega-retailers

· Growing Importance of Retail Technology

· Global Expansion of Major Retailers

· Retail Stores as “Communities” or “Hangouts”

What is Wholesaling?

· Why are Wholesalers Used?

· Types of Wholesalers

· Wholesaler Marketing Decisions (Fig. 12-2)

· Trends in Wholesaling

