Marketing 300 Schedule: Spring 2003

Week

Lesson




In Class Activity



Reading Assignment

1 (1/12)

Introduction: 




Syllabus/




Chapter 1

Overview of Marketing


Introduction/
Marketing  Philosophies

Paperwork/ Movie: Crazy People/


Production/Product

Why buy a degree from USMGC?


Selling



Marketing/
Societal Marketing

2  (1/19)

Strategic Planning









Chapters 1-2 





Overview of Marketing










Strategic Planning






Mission

Portfolio Planning/BCG Matrix of SBU’s





Marketing Process


Segmentation/Targeting/Positioning

Marketing Mix of 4P’s





Marketing Management






Analysis/Planning/Implementation/

Organization/Control/Environment

3  (1/26)

Marketing Environment








Chapter 4





Internal (Micro) Environment 

Environment Scanning/Management











Demographics/Economic/Natural/Technological/

Political/Legal/Ethnic/Cultural/Competition
4  (2/1)
Managing Marketing Information

Movie:  Barbarians at the Gate
Chapters 5




Developing Marketing Info





Internal Data





Competitive Intelligence





Research






Types of Sampling






Types of Errors



Analyzing/Using Marketing Info

5  (2/9)
Exam # 1/ Ethics




Movie:  Boiler Room


Exam #1

6 (2/16)
Consumer Buying Behavior/Marketplace:
Political Signs



Chapter 6 (to pg. 214)


Consumer Behavior










& Chapter 7





Factors that Influence: Cultural/Social/Personal/Psychological

Consumer Buying

Decision Making Process

New Product Process: Stages/ Innovation (Moore’s Chasm)/ Product Characteristics




Market Segmentation 





Types





How-to





Requirements




Market Targeting





Evaluating/ Porter’s Five Forces




Selecting






Undifferentiated

Differentiated (Multi-Segmented)






Concentrated

7 (2/23)
Marketplace Cont./Product and Services Strategy 
Political Video


Chapters 7-8




Positioning




Sustainable Competitive Advantage




Product Definition




Product Classification




Product Decisions (attributes/branding/packaging/labeling/support)




Product Lines/Mixes Decisions

8  (3/1)
Exam # 2
(Chap 5-7)





Assign Projects

Exam # 2

9  (3/8) 
 Product and Services Strategy  cont./ Product Development



Chapters 8-9

Services Marketing 

Services vs. Goods





Marketing Mix for Services




New Product Development 

Strategy





Process

10 (3/15)
Spring Break

11 (3/22)  
PLC cont./ Marketing Channels /Distribution

Channel Game


Chapter 9 and 11




Product Life Cycles











Marketing Distribution Channels


Nature of Intermediaries

Channel Behavior

Channel Design/Management  Decisions

Supply-Chain Management

12 (3/29)
Supply Chain Mgt cont./Retailing:


Movie:  You’ve Got Mail

Chapter 11-12




Retailing





Types/Ownership





Strategy

13 (4/5)
Exam # 3






Marketing Careers/Yourself
Exam #3/Appendix

15 (4/12)
Promotion












Chapters 13-14 




Communications




Political Signs



Promotion Mix





Advertising



Movie:  Crazy People




Sales Promotion





Public Relations

16 (4/19)
Promotion Mix Cont.










Chapters 14 and 10



Promotion Mix










Math Appendix





Personal Selling





Direct Marketing


Pricing



















Factors





General Approaches





New Product Strategies/Product Mix Strategies

17 (4/26)
Pricing Cont.







Math Appendix


Pricing



















Price Adjustments/Changes





Legal issues

18  (5/3)  
Project Presentations

